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In And Out Of Fashion

Communicado! A Complete Kit For Saying What You Really Think

Artez Press Arnhem 2018
ISBN 9789491444548
$ 64.05* -- Idea Code 18417

Redstone Press London 2018
ISBN 9780995518117
$ 22.90* -- Idea Code 18416

author: Karin Schacknat
There’s no escaping fashion. Everyone wears clothes, and that means making choices, always
raising the same practical, strategic, political, or entirely irrational question: What should I put on? In
this guide, Karin Schacknat has found a new, comprehensive way to illustrate the developments in
European clothing and apparel-related behaviour from antiquity to the beginning of the 21st century.
From the toga to Dolce & Gabbana, from the 17th century lace collar to Iris van Herpen. So much of
what's gone out of fashion has come back in. The book’s many images of historical clothing are
enhanced by recent illustrations, film stills, and fashion photos featuring current styles, making this a
vast treasure trove of contemporary fashion design ideas.

There are so many things to say, but it’s often hard to find the right words. Thanks to
‘Communicado!’, this will be less of a worry. The set contains 30 large-format cards – many of
them ready to be personalised – that allow you to say exactly what you mean to your friends, family,
colleagues, and the world at large. Display them in your home or office, or mail them to a deserving
recipient. Life is tough, love is awkward, and communication can seem complicated, but these cards
will help simplify it all for you.
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Marion Bataille - Vues / Lues (seen/read)

Inventario 13: Everything Is A Project

Zeug Paris 2018
ISBN 9791095902126
$ 20.70* -- Idea Code 18396

Corraini Edizioni Mantova 2018
ISBN 9788875707187
$ 17.40* -- Idea Code 18384

VUES?/?LUES (SEEN/READ) is a postcards collection, selected and organised in alphabetical
order, in the form of a leporello. The visual game of this alphabet book is: what is the difference
between two letters, and between a letter and a landscape?

Besides a cover featuring the magic of soap bubbles, the contents of this issue include 50 crazy
chairs inspired by manga and a love of Japanese design, Diller + Scofidio’s dissident ironed shirts,
the “Minimal Baroque” of Elisabetta Di Maggio, political artist of architecture Ângela Ferreira, a
conversation with French designer Martin Szekely, photographer Gabriel Orozco, and an analysis of
“Arabesco”, an astonishing table design conceived by Carlo Mollino. Also, reportages on Eduardo
Chillida, who trained as an architect but a passion for art led him to focus on sculpture, and Italian
artist Francesco Lo Savio, whose mathematical rigour foreshadowed minimal art.
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From Eastern Europe

Leeds Postcards

Counter-print London 2018
ISBN 9780993581267
$ 16.80* -- Idea Code 18410

Four Corners London 2018
ISBN 9781909829114
$ 19.85* -- Idea Code 18374

Featuring work by eighteen graphic design companies, this volume heralds a celebration of
creativity from Eastern Europe. It pays particular attention to corporate identity projects from recent
years in a selection of work spanning countries like Croatia, Czech Republic, Estonia, Hungary,
Serbia, and Poland, highlighting the changing visual and artistic tastes of this geographic area. With
the fall of the Iron Curtain in 1989, the political landscape of Eastern Europe and beyond changed
significantly. Designers flourished on the global scene, reclaiming the dynamic geometry, bold
typography, and minimalist use of colour that feels as current today as it did during the revolution.

For the past four decades, independent postcard press Leeds Postcards has been making
oppositional, inspiring images – activism by design. The name itself represents a defiant rejection of
the hegemony of London. The images cover a fascinating range of domestic and international
politics, causes, and campaigns in a graphically inventive way. Frequently humorous, over 100
cards tell the story of the struggles as well as progressive political triumphs from 1979 to the
present, all capturing the cultural zeitgeist of their time. Over the years they have featured work by a
huge number of artists and designers, among them Steve Bell, Jacky Fleming, Ray Lowry, and
Angela Martin.
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Star Turns In Hollywood Musicals

Impulse Interviews

Les Presses Du Reel Dijon 2017
ISBN 9782840669715
$ 33.40* -- Idea Code 18253

Impulse[b] Toronto 2018
ISBN 9781988817071
$ 42.65* -- Idea Code 18432

author: M. Chabrol, P-o. Toulza Eds.

author: Eldon Garnet, Ed

This book focuses on the distinctiveness of the stars of Hollywood's Golden Age. These stars were
cast for their specific dancing or singing skills, that could be recognized by audiences and sold by
the studios' publicity machine. They acquired Hollywood stardom through a dialogue with highbrow
culture and mass industry, that cinema tried to bring into harmony. This collection brings together
the contributions of American, British, and French researchers.

‘IMPULSE’ was a Toronto-based cultural magazine active from 1971 to 1990. Remarkably global in
perspective, it was distributed and read internationally, publishing some of the most significant
practitioners and thinkers of the time. Its innovative style was eclectic, and it understood and
presented the visual arts as being interconnected with architecture, literature, design, music, politics,
and society. ‘Impulse Interviews’ comprises over 60 interviews with some of the 20th century’s
most engaging cultural creators, including Iggy Pop, Frederic Jameson, Andy Warhol, and William
Gibson. The interviews are presented in the original, innovative design that was the magazine’s
hallmark.
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