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In Ovid's Metamorphoses, Eoos is one of the chariot draft horses of the sun god Helios;

the design studio EOOS founded in Vienna 20 years ago is also a driving force, in the

today's globalized world of design. This is verified by more than 130 design awards and

an impressive number of patents. EOOS pursues a consistent reduced design language,

alternating between archaic and high-tech and entirely free from stylistic affectations.

This first and long overdue monograph on EOOS is divided into three parts, and is a

source of inspiration, analysis, and documentation. Part one is based on a series of

images, which gives insight into the “making of” - into the way in which EOOS

approaches the design process. It shows references, links, drawings, research material,

and finished products. In part two, EOOS assumes the form of first-person narrator to

report on selected designs, backgrounds, and details of their histories. Part three

documents in chronological order all the EOOS products that have gone into production,

as well as projects and design experiments conceived purely by and for EOOS.

Martin Bergmann, Gernot Bohmann, Harald Gruendl, EOOS Design Office, founded in

1995 in Vienna

EOOS operates for clients such as Alessi, bulthaup, Herman Miller, Zumtobel, and

others
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Conversations on Graphic Design

332 pages | Many colored illustrations

What Stefan Sagmeister talks about in a Viennese coffee house, what Mangalica pigs

have to do with good design, and everything that was better before, or at least, not as

bad. In ten interviews with clients, Carlos Toledo, Eva Dertschei, Tino Erben, Martha

Stutteregger, Stefan Sagmeister and Anita Kern report on their personal experiences

with commissions and clients, and provide insight into their individual work processes.

Inthis dialogue bookthree generations of graphic designers, all of which studied at the

University of Applied Arts Vienna, speak openly about their experiences. With additional

text contributions by Erik Spiekermann, Erwin K. Bauer, and Christian Reder, and

others.

Marc Damm, damm/atelier für kontext und gestaltung, Vienna, Austria

Dealing with clients in terms of graphic design

Designer Stefan Sagmeister and his colleagues in personal conversation

Three generations speak openly about how graphic design is perceived and is has

developed
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Transformation Design

Perspectives on a New Design Attitude

288 pages | 29 Figures (bw)

“Transformation design” is looking for new ways to change our behavior and society

through new forms of innovation. The existing user-oriented approach of design must

therefore be extended to one that is society-oriented.

The concept of transformation is based on the anthropologist Karl Paul Polanyi and his

book The Great Transformation (1944), which described the emergence of the now

almost undisputed and globally widespread western market logic: the transformation

of societies with markets into market societies, which he calls “dislodgment of the

markets”.

Meanwhile, leading think tanks are referring to Polanyi. They are calling for a new social

contract and the “re-embedding” of the market into society. What are the possible

instruments and contributions of design for this new “Great Transformation”?

The variety of the above questions, answers, theories, methods, ideas, and projects

suggests that “transformation design” is not in fact a discipline in itself, but that it will

lead to a fruitful discourse. The book attempts to form an initial position in terms of this

ambitious and ethical design perspective. It also seeks to inspire the international

debate to push for a project of responsible design.

Wolfgang Jonas; Sarah Zerwas; Kristof von Anshelm , Braunschweig University of Art.
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